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Background

Established in 1986 by founder KK
Fong who has more than 30 years
of innovative printing experience

Listed on SGX Main board in 1999
Current market cap:
~ S$200m (Nov 07)

Leading niche player in fast
turnaround, time-sensitive financial
printing in Asia

Now operates with wide
geographic footprint in China
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Vision & Mission

Our Vision

We aim to become a global leader in financial printing
services by offering one-stop print solution services and
continually investing in strategic alliances, customer service,
iInformation technology, facilities and human talents

Our Mission

We strive to meet and surpass customers’ needs and
expectations by delivering at incredible speed, with absolute
reliability, and without compromise on quality




Core Products

We provide a comprehensive and unique range of financial
printing services that cover the entire value chain...

Product Segment

Financial & Economic Research reports

Financial Research _ |
Financial journals

Magazines

IPO prospectuses

Corporate Finance Rights issues

Bond and warrant documents

Annual, semi-annual and quarterly reports

Annual Reports _
Shareholders Circulars

Asset & Fund Management reports

Asset Management Periodic reports

Brochures and flyers

All types of print publications for commercial organizations

Commercial Printing
MICE




Accumulated Experience...

30 years of track record in producing financial publications for
our large global customer base
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Including Leading Financial Houses in China -
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Aggressive Expansion

Since 2005, Xpress embarked on major strategic initiatives to
expand and meet the needs of our growing customer base:
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Incorporation
of Xpress Print
(Shenyang)

Private . v
lacement of Incorporation of Xpress Issuance of up to
P : Print (Shenzhen) S$25m Convert.
new ordinary \4 :
shares with — _ Bonds to Credit
Acquisition of Beijing Hengzhi Suisse in 2 tranches

net proceeds by Shenzhen Jiaxinda v
o) ! of S$21.5m Incorporation of Xpress

" . \4
2005 Appointment v v Print (Vietnam) Proposed
of New CEO Appointment of Director, Appoint key J sale of
A\ Strategic Planning and managers to drive it
Appointment Business Development y PRC strategy building for
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- o v\ v 2 translation JVs
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3 Jiaxdkda g aU% Securities Info Co. Ltd (China
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Xpress” Unigue Business Model

Providing Innovative Print Value Chain to Global Customers
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Core Strengths

Invested in state-of-the-art information
technology, upgraded facilities and
enhanced high quality customer service

Provide full range of premium time-
sensitive financial printing solutions from
pre-press to print and fulfillment

Global distribution via “split printing”
capability and partnerships with leading
logistics companies

Large geographical footprints in core
markets especially China

Excellent record with more than two
decades of experience in niche financial
printing




Turnover

Print
Consultancy
and
commission
19%

Others
5% ___

General
Printing
17%

Corporate - - - -

Finance Annual
Reports Reports
3% 8%

Revenue from Operations
Financial Research Reports

Asset Management Reports
Annual Reports

Corporate Finance Reports
General Printing

Print Consultancy and commission
Others

Financlal
Research
Reports
44%
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4%

FY2007 S$(mil)
15.7
1.6
2.9
1.0
6.0
6.8
1.9

35.9

VEIEVSIE!
Singapore 4%
32%

Australia

50;
0 Others

6% 7%

Revenue from Operations
China

Singapore

Hong Kong

Australia

Malaysia

Others

Hdnakong

FY2007 S$(mil)
16.6
11.7
2.5
1.7
1.3
2.1

35.9




Revenue

Excellent performance results since FY 2005...

CAGR: 16%




Earnings Narese

Net profit after tax surged 43% to S$7.1m in FY2007 from S$4.9m in
FY2006, attributable to strong contributions from our acquisitions in China

CAGR: 79%




EPS —

Basic EPS increased 4% from 0.52 to 0.54 cents in FY2007
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Dividend Payout

Financial Year Ending

Date of Payout

Dividend Rate
(cents per ordinary share)

31 July 2004

16 December 2004

0.05

31 July 2005

16 December 2005

31 July 2006

22 March 2007

31 July 2007

17 December 2007




Einancial Market —
Growing no. of listed companies

Huge opportunities for Xpress to increase its product penetration in
these countries

|
Singapore (740) Main board (581) S(igg)aq

| |
Malaysia (995) Main board (639) 2ND Board (230)

| |
Indonesia (627) 1SX(627)

Thailand (475) SET (475)

Phillippines (242) PSE (242)

HCMC Hanol
Vietnam (200) | 120y (g0)

Hong Kong (1031) HKSE (1031)
| | |
PRC(1527) Shanghai (857) Shenzhen (670)

Taiwan (688) TSE (688)

Source: Various stock exchange centre websites




Geographical Coverage in China

Our expansion decisions are supported by detailed market research
and field investigations

>1,400 Listed Cos. from 2 bourses Xpress’ Opportunities
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Growth Priorities

“Print Stations” — Staying closer to “Where Customers Are”
Launched in 2007
Offers a network of one-stop sales & customer service outlets located within CBD
Currently in 20 locations

Another 11 will be added from 2008-09 in S.E.A.; Asia Pacific; Europe and North
America

Forging New Strategic Alliances

® Continue to seek new alliances to gain new business and expand our market
reach

Split Printing and Flexibility to “Print Where the Customers Want”

® Our well-positioned network of Print Factories and partnerships with Approved
Printers allow the Group to serve customers with large print jobs requiring
distribution to multiple locations

® As we expand our network in the next three years, we expect to win more new
large print jobs




Our Growth Priorities

Central Desk Management for Network
® Coordinate all business and activities within the Group

® Ensure cost efficient and timely management of sourcing, design, printing and
fulfilment decisions

® Enhances the quality of service for customers in all markets

Launch of “First Mover” IT-enabled Design Galleries

® Work is underway to create a suite of user-friendly Graphic Design Galleries,
after the launch of ARG (Annual Reports)

® To develop new tools for graphic design and layout to maintain our lead in
providing fast and efficient print solutions to our expanding client base

Human Resource Development

® To inject new talents to the management at all operational levels in all of our
markets through various programmes
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Split Printing — Cuts cost, cuts time

A key unique selling proposition of Xpress...

Print Factories/
Authorized Printers

Printing Geographical Area 1
Location 1
Customer

Delivery Fulfillment

Customers Electronic Printing Geographical Area 2
Pre-Press Transmission Location 2 Customer

Printing Geographical Area 3
Location 3

stome
With Xpress’ regional network of Authorized Printers

“Split-printing” approach brings benefits of shorter time, shorter delivery distance and cost, and
increased reliability







Investor Relations
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